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(1) Key Highlight
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Items Memo
Sales % Sales % Sales % QoQ YoY
125 2Q Of| AlE| QI 2{A|0F B2B 2O AMX 3

Revenue 73.9 | 100.0% 113.8 | 100.0% 1284 | 100.0% | 12.8% | 73.8% | 1o (1._?3._4 Lﬂslq 60;%; 1453Q
COGS 16.9 22.8% 28.0 24.6% 28.9 22.5% 3.1% 71.1%
Gross Profit 57.0 77.2% 85.8 75.4% 99.5 77.5% 16.0% 74.5%
SG&A 39.4 53.3% 55.7 49.0% 70.3 54.8% 26.2% 78.4%

Salaries and Wages 2.0 27% 2.2 2.0% 2.9 2.3% 30.9% 45.3% | -'25.2Q7|E Y2H £ :174F (QoQ +20%F)

Freight Charges 6.0 8.1% 1.4 10.1% 13.7 10.7% 20.1% 128.5%

Sales Commissions 11.6 15.7% 16.2 14.2% 17.8 13.9% 9.7% 53.2%

Marketing Expenses 14.0 19.0% 17.7 15.5% 23.5 18.3% 32.9% 67.0%
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Others 5.7 7.7% 8.2 7.2% 12.2 9.5% 49.1% 113.2% £.9] {A[0} B2B MH X/ (22 OP oF 502121
Operating Profit 17.6 23.8% 301 26.4% 29.2 22.8% -2.7% 66.0%
Net Profit 13.7 18.6% 24.7 21.8% 19.8 15.4% -20.0% 441%
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@ ‘25.1H Key Growth Drivers
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24.2Q '25.1Q 25.2Q '25.1H
T2
Sales % Sales % Sales % QoQ YoY Sales % YoY

Revenue 73.9 100.0% 113.8 100.0% 128.4 100.0% 12.8% 73.8% 2421 100.0% 72.9%
Domestic 41.2 55.8% 50.2 441% 471 36.7% -6.1% 14.3% 97.3 40.2% 12.7%
Overseas 32.7 44.2% 63.6 55.9% 81.2 63.3% 27.8% 148.7% 144.8 59.8% 169.7%
Japan 5.5 7.5% 221 19.4% 25.8 20.1% 17.1% 366.3% 47.9 19.8% 314.9%
Russia 13.4 18.0% 10.6 9.3% 18.7 14.6% 76.6% 40.1% 29.3 12.1% 79.7%
N. America 5.3 7.2% 8.3 7.3% 12.7 9.9% 52.4% 140.0% 21.0 8.7% 100.3%
Europe 1.0 1.3% 4.4 3.9% 6.0 4.7% 37.5% 507.9% 10.4 4.3% 597.6%
ASEAN 5.1 6.9% 12.7 11.2% 1.2 8.7% -12.4% 119.6% 23.9 9.9% 123.0%
Pan-China 2.0 2.7% 4.3 3.8% 5.8 4.5% 32.3% 189.8% 101 4.2% 324.7%
Others 5.0 0.7% 1.7 1.5% 1.0 0.8% -41.2% -80.0% 2.2 0.8% 152.7%
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HE MHFLEE

7|EfRIESE2

—o/

Z)

2022
36,368
2,988
39,356
34,281
3,383
37,664
866
3,419
1,172

(3,765)
1,692

2023
73,535
4,469
78,004
56,038
6,452
62,490
890
99
1,438
30
13,057
15,514

2024
128,309
7,800
136,108
31,320
2,719
34,039
1,147
73,806
2,235
(920)
25,802
102,069

£F9]; uHot

i

2025.1H
222,105
14,896
237,001
43,742
4,275
48,018
1,210
117,356
4,140
(9)
66,287
188,984

HelMIKIZTol

HRIMHIE

g710lo)

2022

145,205

39,733

90,856

14,616

483

11,087

4,012

3,121

891

2023

200,802

53,939

114,418

32,446

1,402

18,527

15,321

1,716

13,605

2024

309,063
74,686
174,532
59,845
6,057
36,837
29,065
13,656

15,409

o
do
=
e
rio

2025.1H

242133
56,856
125,996
59,281
3,943
4,942
58,283
13,731

44,552
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